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Abstract
Objective

The emergence and widespread growth of digital technologies, such as artificial intelligence,
blockchain, and data mining is the driving force in changing the infrastructure of traditional
media to digital media. It brings cultural, fundamental, and technological changes in business
models. In this process, previously successful retailers need to develop web-based stores,
mobile apps, and digital marketing in social networks to defend their market share to
increase their communication and relationship with customer by integrating the physical and
online worlds. Digital technologies allow retailers to develop new products or services as
well as innovative forms of relationships with their stakeholders to create business dynamics.
Dynamics are enhanced through social media analysis and competitive intelligence processes
(including planning, collecting, analyzing and disseminating information at the level of
digital media) and leading to ease of use, accelerated responsiveness and a realizing
customer experience. Thus, extensive access to social media to enhance interaction with
stakeholders and potential customers and share content is defined as a new value in business
models. Strategic foresight makes it possible to identify and analyze these technologies and
digital media and their changes. Strategic foresight as a systematic, forward-looking,
analytical and interactive process contributes to shared insights about long-term
developments in science, technology, industry and society. Hence, the present aims to
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evaluate the relationship between strategic foresight and the expansion of business models
and the use of media technologies. This study can be an important step in identifying the
future developments of media technologies on business models. Therefore, the present study
present an abstract model by considering its target population of experts, specialists,
policymakers and media business owners in Iran and reviews the background of valid
domestic and foreign studies and activities.

Research Methodology

The present study is applied in terms of aim and descriptive-survey in terms of collecting
data in 2021. The statistical population of the study includes faculty members and PhD
students in the fields of future studies, entrepreneurship and media management, studying in
the academic year of 2020 and 2021 as well as managers and experts active in the areas of
information and communication technology from the Islamic Republic of Iran Broadcasting
Organization and the owners of startups active in the area of media, located in the science
and technology park of Qazvin province, operating in the areas of new technology, media
and media-oriented businesses. Owing to the novelty of business models based on new
media technologies; experts were used who had more specialized knowledge regarding the
use of new media technologies. The research sample size was determined to be 240 people
according to the initial screening based on the identification of adaptable people based on the
target criteria, 638 people were selected, based on Cochran's formula with an error level of
0.05. Based on the Morgan table and using a convenience random sampling method, a
researcher-made electronic questionnaire was sent to 270 experts, and finally 247 completed
questionnaires were received. The questionnaire was developed in a five-point Likert scale
and included 4 main components, 17 items and 3 questions for each item, and a total of 51
questions. Structural equation modeling method with partial least squares approach and PLS
Smart 3 Software were used to test the hypotheses and research model.

Findings

Average variance extracted for all structures is higher than 5, confirming the validity of the
constructs. Cronbach's alpha for constructs is higher than 0.7 and the composite reliability is
also higher than 0.7. Also, the reliability of the constructs is also confirmed. In the evaluation
of the quantitative model fit, all cases indicate a strong fit for the research model and its
numerical value is greater than 1.96.

Discussion & Conclusion

New technologies have become important in the formation of new media businesses. The
rapid growth of technological forms in society and industry has provided many
opportunities. The survival of media businesses requires gaining accurate knowledge of
appropriate and effective developments and strategies in the future. While reviewing the
literature of previous studies, the results presented here indicate a key gap that results from
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the lack of theory-based predictions about the future uses of digital media technology in the
development of business models. This gap is important since companies make significant
investments annually in media and digital technology development to increase social
interactions. Executive decisions are critical to desired uses of digital technology. Some
technology-based companies have succeeded in building value based on media development
in their business model, while others have failed to use digital technology effectively.

Thus, the management structure to achieve the media development of the business model
needs to use strategic foresight to examine the theories in predicting how to use digital media
technology. Strategic foresight is a structured and systematic method to use future ideas to
predict and better preparation for change and examine different acceptable futures that may
arise, as well as paying attention to the opportunities and challenges that they can present.
Business owners can use these ideas for better decision making and taking efficient
measures. First, strategic foresight helps business owners develop a success strategy by
examining the uncertainties in the future environment of businesses, and second, it can result
in value creation in businesses by considering market development trends. The created value
will be affected by digital technologies and will cause effective changes in business models.
First, the present study helps to develop and apply strategic foresight in businesses. It
indicates that the business model theory can be adopted in the foresight framework and thus
can provide a powerful planning tool for the company's future use of digital technology.
Second, given the importance of value creation in increasing the performance and survival of
businesses, this study reveals that the realization of this value requires a well-developed
foresight. This study aims to predict the creation and increase of the economic value of
businesses to provide media development technology.
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